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PLEASE ENSURE THIS INFORMATION IS PASSED TO THE PERSON RESPONSIBLE FOR MARKETING YOUR EVENT.

CONTACTS

Barbican Centre, Silk Street, London EC2Y 8DS   www.barbican.org.uk

Switchboard
020 7638 4141

Marketing

Marketing Assistant (classical)


Mairi Warren  020 7382 5260

        

rosanna.haas@barbican.org.uk
Marketing Assistant (contemporary)


David Lally       020 7638 4141

 
david.lally @barbican.org.uk
Press 

Media Relations Manager 
Annikaisa Vainio-Miles 020 7382 7090
       
annikaisa.vainio-miles@barbican.org.uk 
Senior Media Relations Officer

Sabine Kindel               020 7382 6199                    
sabine.kindel@barbican.org.uk 
PRINTED PUBLICITY
PROOFING

The relevant Marketing Assistants (Classical/Contemporary) must proof any leaflets, posters, programmes and adverts before they go to print. If proofing is not carried out by the Barbican, we may not be able to display your print or sell your programmes. 

All publicity must include the Barbican logo and Box Office details. Logos and guidelines can be downloaded from www.barbican.org.uk/promoters . Please allow at least 3 working days for proofing.

LEAFLETS AND BROCHURES

Print Guidelines 

In your publications or advertising, we should be referred to as:

Barbican, London

OR Barbican Centre, London

NOT London Barbican

NOT Barbican Hall 

Your leaflets should be A5 (portrait) or 1/3 A4 in order for them to fit in the display racks on the Barbican foyers.

Initially, please supply approx. 1,000 leaflets and we will contact you if we need any more. We recommend having your leaflets available at least 4 weeks before your event. Due to limited space within the Barbican foyers Level 0 and -1 leaflet racks will be prioritised for the display of the Barbican’s own print and that of its resident and associate companies although we will try to display your leaflet where possible. If your leaflet contains information about events at other venues (but including a Barbican event) then this print will be displayed only on Level 1 only. The Barbican reserves the right to refuse to display print if it is deemed to be promoting an event in direct competition to one being held at the Barbican.
Please deliver your leaflets to 

ATTN (name of the relevant Marketing Assistant)
Loading Bay C 

Barbican Centre

Silk Street

London

EC2Y 8DS

Please also make sure that the boxes are labelled ‘For foyer display’

Please also let the Marketing Assistants know when your publicity materials will be arriving.

Depending on the size of your leaflet, you may want to include the following information in addition to the Barbican logo and Barbican Box Office details:

Booking Information:

Online bookings: barbican.org.uk (reduced booking fee)
Telephone: 020 7638 8891 
Mon - Sat: 10am - 8pm 
Sun, Bank Holidays: 11am - 8pm 
In person: Advance Box Office (Ground floor) 
Mon - Sat: 10am-9pm 
Sun, Bank Holidays: 12 noon - 9pm 

Barbican Centre, Silk St, London, EC2Y 8DS. 

NB: It is only in our postal address that we are still referred to as the ‘Barbican Centre’, rather than just the Barbican.
If you want to include details of how to get to the Barbican, the standard information is as follows :

By London Underground: Barbican, Moorgate, Liverpool St, Bank, 

St Paul's. 

By rail: Liverpool St, Farringdon, Blackfriars, City Thameslink, Barbican, Moorgate.

By bus: Routes 8, 11, 26, 35, 42, 43, 47, 48, 55, 56, 76, 78, 100, 133,141, 149, 153, 172, 214, 242, 271, 344 (7 days a week), 4, 243 (Mon ‑ Sat), 21, 23, 25, 501, 505, 521 (Mon ‑ Fri)

By car: Car parks situated in Beech Street (west‑bound access only) and off Silk Street, near main entrance.

POSTERS

We have a very limited number of poster sites on the foyers and therefore are unable to display posters for external promoters. 
DIRECT MAIL

BARBICAN GUIDE

Your concert will be listed in the Barbican Guide for the month in which it takes place.

The Barbican Guide is mailed to over 20,000 Barbican Members each month and is displayed on the Barbican foyers. The Guide is mailed approximately six weeks ahead of the events featured in it ie. the Guide for June is mailed in the third week of April.

Copy for the Guide is taken from the information provided on your concert set-up form. We regret that owing to the number events that appear in the Guide, we are unable to send proofs to individual promoters.

BARBICAN GUIDE MONTHLY MAILING – INSERTS AND ADVERTS
Subject to space availability you can insert a leaflet about your event in the monthly Barbican Guide mailing which goes to the Barbican’s 20,000 Members and is displayed on the Barbican foyers. We would recommend doing this the month before your event is featured in the Guide. 
If you would like to know more about prices, mailing dates and to book an insert or an advert in to the Barbican guide please contact Anu Kaplish at Cabbell -  anu@cabbell.co.uk, 07956 270 279.  Please note that the Guide mailing date is occasionally subject to change and therefore we would advise that you book an insert to mail not less than 5 weeks before the event.

BARBICAN WEBSITE

You will have a dedicated page on the Barbican website with information about your event, images of the artists and a link to our online booking system. We can also include an external link to the artists’ website.

The information for the website will be taken from your concert set-up form but if you would subsequently like to amend this please send updated information through to the Marketing Assistants and they will arrange for the website to be updated.

If you have sound clips, videos or further information about the artist we can also upload these to your webpage. Please supply sound clips as links to online streaming services such as SoundCloud and recommend video clips from YouTube or any other video content hosting website. Please note that it is your responsibility to ensure that you have permission to use any sound or video clips that you ask us to upload to your web page.
The Barbican retains editorial control over the website, so there may be occasions when we cannot satisfy all of your demands; however we will try our hardest to accommodate your updates.
If you wish, we can also add your programme to your webpage for patrons to download in advance of the event. Please supply a PDF version of the programme for this purpose (the file shouldn’t be bigger than 1MB).
WHAT’S ON SCREENS
Your event will feature on the What’s On Today screens on the day.

ADVERTISING

As well as producing print for your concert, you may want to do some advertising. 
The Barbican uses an agency called Target Live to book display advertising and they would be happy to advise you on a media campaign encompassing national and local press as well as specialist magazines and publications to suit your budget. To discuss this further please contact Matteo Plachesi on 020 3372 0964 or matteo.plachesi@target-live.co.uk.

For classical concerts there is also a weekly Classical Music Guide which appears in the Saturday Guardian, Saturday Telegraph and Sunday Times. Space in this can be booked by contacting Caroline Gresham at Smart Arts Solutions on 020 7233 6753 or caroline@smartartssolutions.com.

All adverts (except text only listings in the Classical Music Guide) must include the Barbican logo and must be approved by the Marketing Assistant before artwork is submitted for print.

PROGRAMMES

We ask promoters to supply sufficient programmes that represent good value for money. For its own classical concerts, the Barbican usually prints an 8‑12 page  programme with a colour cover. Generally, you should produce enough for one programme between 2‑3 people, plus another 15%. If the programme includes song texts or libretti then you should allow one programme between two people. As a large number of tickets are often sold in the last 48 hours before the concert, please make allowances for this. The Barbican reserves the right to keep 10 programmes for its archive.
Barbican contemporary programmes are usually either 4pp A5 leaflets or A4 mono freesheets, if you’d like to supply something similar. 
For accessibility please ensure that text in programmes is not smaller than 10pt. 
PROOFING

Please let the Marketing Assistants see a proof of your programme before printing. If you do not do this, and any obligatory information is omitted or incorrect then you may not be able to sell them or hand them out.

ESSENTIAL INFORMATION

You must include the following information in your programmes:

· Barbican logo - the Barbican Logo without box office details must be shown on the front cover of your programme. 
· The City of London Logo and the following credit: The City of London Corporation is the founder and principal funder of the Barbican Centre
· Barbican Centre, Silk St, London EC2Y 8DS, Administration: 020 7638 4141

Box Office Telephone bookings: 020 7638 8891

(9am ‑ 8pm daily: booking fee)

www.barbican.org.uk

(reduced booking fee online)

· Please make sure that digital watch alarms and mobile phones are switched off during the performance.

· Please try not to cough until the normal breaks in the performance.

· In accordance with the requirements of the licensing authority, it is not permitted to stand or sit in any gangway.

· No smoking, eating or drinking is allowed in the auditorium.

· No cameras or any other recording equipment may be taken into the hall.
OPTIONAL INFORMATION

You may want to include the following: 

· The Barbican is part of the Barbican Estate which is also a residential community. Our neighbours would appreciate you keeping noise and disturbance to a minimum when you leave the building after the performance.

DELIVERY

Please let your Event Manager know the number of programmes being delivered, the contact name and telephone number of printer and the selling price about seven days before your concert. 

Your programmes should be delivered to 

ATTN (name of the relevant Marketing Assistant)
Loading Bay C 
Barbican Centre

Silk Street 

London

EC2Y 8DS

Please mark the boxes with ‘Concert programmes', the performance date and number of boxes.

Please make sure that your programmes arrive at the Barbican at least 5 hours before the concert. 

If you require any programmes to be sent backstage for your own or your artists' use, please instruct your printer to send an additional box of programmes to Loading Bay C, labelled 'Concert programmes - for Backstage Use', the date of the performance and number of boxes.  

PROGRAMME SALES 

You can sell programmes or provide programmes for free at your event. If you sell the programmes there is a 20% commission + VAT on sales. If your programmes are free and/or if you are intending to use your own staff to distribute programmes there is a charge of £100 + VAT fee in lieu of commission.

UNSOLD PROGRAMMES
Please advise your Event Manager if you would like to keep unsold programmes. It is the promoter’s responsibility to arrange collection of programmes from the Barbican as soon after the concert as possible. Unless instructed otherwise we will dispose of unsold programmes 1 day after the concert. 

GENERAL MERCHANDISING

The Barbican’s on site retailing operation has the exclusive rights to sell cds and merchandise in the Barbican Centre. The hirer shall negotiate terms and conditions directly with them in advance of the concert day, please refer to your production manager in the first instance.
MEDIA RELATIONS

If you are planning a press conference or photocall for your event at the Barbican please liaise in advance with the Media Relations Manager. They can also assist with arrangements if you want to use the Barbican for any press interviews.

Please also advise the Media Relations Manager of any photographers or TV crews filming in or around the centre.

PRESS TICKETS

Press tickets for rentals are not managed by the Barbican Media Relations team, so any allowance for press or reviewers tickets should be made in the Promoters seat holds.

Please let your Production Manager or the Media Relations manager know who the PR contact is for your event, so they can pass any press requests on to the relevant person.

If you expect a large number of press for your event, your Production Manager can arrange for you to have a separate press/guest desk in the stalls level foyer for ticket collection. Please note, you will need to staff this desk, as it won’t be managed by the Barbican. 
ROYAL GALAS/VIPS

Please liaise with the Media Relations Manager in advance if a member of the Royal Family or any other VIP is attending your concert and you expect media interest.
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